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Myths & Realities

~ I The&®@ace fimtautismr 6
" development needs to be identified
| Themythof Touri sm as a ©
maker0 or catalyser 1n

makingdecisions and pr oces
needs to be studied



~ Can tourism and tourists
S bridge the gaps ?

XL " betweenthe 6 r i tourig generating countries
and the 0 p o aestination areas

| bet we e np a dinestsandthe 6 r i gubsts

| betweena 6 s o pHilahthropic mission and the
0 h a mdcbhanism of global tourism business

| between local entre preneurs and global
networks: the tourism tribes !

The role of tourism - a complex transformation
agent and powerful economic force dneeds to
be studied Iin order to manage future
developments



b The myths about
tourlsm & poverty alleviation

The reallty IS

i A structural and
global resistance to
steer the flows of
touri sts and
expenditure in the
same direction

0e 0ndes wil rogien ‘\?r\ :




Cultural resources
for local development

| Awareness of cultural capital

| Power & Knowledge to valorise
cultural resources

| Capacity to connecting local
Initiatives with global networks and
markets



SRR Cultural resources
. 0the Attracti ¢
_‘-I'{,The most visible contribution of cultural resources

to economic development lies in its ability to

| attract tourists and the consequent positive effects on the
the destination (spending, incomes and employment,
quality of life )

—

The economic potential of cultural resources and
activities for the territory is similar to an export
potential

| in this case it is not services or products that are exported
but consumers who are brought in.



Cultural Tourism

- *  atool for development
L Yes [ But

| C_ultural tourism has a i Cultural tourism is a

e iEllls highly competitive &

| Economic progress vulnerable industry
stimulates social & | Creates high economic
cultural development dependency

| Awell accessible and [ Cultural exchanges lead
hybrid labour market to changes in cultural

|  Tourism is labour identities
Intensive

TT4D
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S Scale and priorities

i I * Large scale and unique

o ,,,;':places more tourism
-~ potentials

Little interest for the : = e |
ordinary 1[“ lﬁ@f P

Conservation vs new
uses

Locational aspects

Context-
| Social cultural economic
| Political

—

—

— —

o
| Phot ods McKerc*t.



Prlorlty for Economic
*‘~L;*'_“ff;;.evelopment

LN

~“f*=Focus on making money
| rather than conservation of
the past

80% of Beij
were destroyed in dynamic
urban reconstruction and
real estate development.

—

| More interestin
redevelopment of urban areas
rather than in decaying rural
villages

Based on McKercher,R., 2008




Creativity with
f Intangible Heritage
Integratlon In the local TOS

A Music Knowledge building

A Religion A ldentification

A Language A Protection

A Traditions and Folklore A Communication
A Games & Sports A Commaodification

A Gastronomy
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Local traditions in Andes vilages
Heritage resources for cultural touris
(Ichuiad Antajahua
Opportunities% Risks?
Benefits & Costs?




~ Valorizing local heritage

. Marrakech Souks Beying Cultural Park

E
2,
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Revalorisation
of
Arts & Crafts

loss of intangible heritage
due to modernization
and loss of traditional lifestyles,
habits and behaviors
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Street markets
& public spaces

Tourism Icons

Informal tourist
attractions

Meeting places

Marginal tourism
revenues
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~Inthe grip of tourism

T

R A..
pad ¥

Identity issues

A

Creating benefits
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Caught in the Wave
of Tourism

we hope to develop our own type of
tourism. We don’t want to preserve
our culture just so people can come
and see us. It must be for our own
identity.

Garnette joseph, 2001

We see 3 need to organize tourism
in Carib Territory so we benefit more

directly from it. The Carib Model
Village will help us do so. Tourists
will learn about Kalinago crafts, food.

dance, and music at a site based on

our traditional architecture.
ralinego Curatory, 2003
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roau South Afri caodos c

offering an ethnic heritage experience to tourists

Sanibond



