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Myths & Realities 

ÍTheôPeace factorõ in tourism 

development needs to be identified 

ÍThe myth of Tourism as a ôpeace 

makerõ or catalyser in the ôpeace 

making decis ions and processesõ  

needs to be studied
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Can tourism and tourists  

bridge the gaps ? 

Íbetween the ôrichõtourist generating countries 
and the ôpoorõdestination areas

Íbetween the ôpoorõhosts and the ôrichõguests

Íbetween a ôsoftõphilanthropic mission and the 
ôhardômechanism of global tourism business

Íbetween local entre preneurs and global
networks: the tourism tribes ! 

The role of tourism - a complex transformation 
agent and powerful economic force ðneeds to 
be studied  in order to manage future 
developments   
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The myths about  

tourism & poverty alleviation  
The reality is 

Í A structural  and 

global resistance to 

steer the flows of 

tourists and  touristõ 

expenditure in the 

same direction 

5



Cultural resources 

for local development 

ÍAwareness of cultural capital 

ÍPower & Knowledge to valorise 

cultural resources 

ÍCapacity  to connecting local 

initiatives with global networks and 

markets 
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Cultural resources 

óthe Attraction Paradigm" 
Í The most visible contribution of cultural resources 

to economic development lies in its ability to

Í attract tourists and the consequent positive effects on the 

the destination (spending, incomes and employment, 

quality of life ) 

Í The economic potential of cultural resources and 

activities for the territory is similar to an export 

potential 

Í in this case it is not services or products that are exported 

but consumers who are brought in. 
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Cultural Tourism 

a tool for development
ÍYes

Í Cultural tourism has a 

high added value

Í Economic progress  

stimulates social & 

cultural development  

Í A well accessible and 

hybrid labour market 

Í Tourism is labour 

intensive

Í But

Í Cultural tourism is a  

highly competitive &  

vulnerable industry

Í Creates high economic 

dependency 

Í Cultural exchanges lead 

to changes in  cultural 

identities   



Scale and priorities
Í Large scale and unique 

places: more tourism 

potentials  

Í Little interest for the 

ordinary

Í Conservation  vs new 

uses

Í Locational aspects  

Í Context-

Í Social cultural  economic

Í Political 

Í Photoõs McKercher,R.  2008



Priority  for Economic 

Development

Í Focus on making money 

Í rather than conservation of 
the past

Í80% of Beijingõs hutongs 
were destroyed in dynamic 
urban reconstruction and 
real estate development.

Í More  interest in 
redevelopment  of urban areas 
rather than in decaying rural 
villages

Based on McKercher,R., 2008
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Creativity with  

Intangible Heritage

Integration in the  local TOS

ÅMusic  

Å Religion

Å Language

Å Traditions and Folklore

ÅGames & Sports 

ÅGastronomy

Knowledge building

ÅIdentification 

ÅProtection

ÅCommunication

ÅCommodification



Local traditions  in Andes vilages 

Heritage resources for cultural tourism

(Ichuña ðAntajahua)  

Opportunities & Risks? 

Benefits & Costs? 
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Valorizing  local heritage 

Marrakech Souks Beying  Cultural Park
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Revalorisation 

of 

Arts & Crafts

loss of intangible heritage 

due to modernization 

and loss of traditional lifestyles,

habits and behaviors
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Street markets

& public spaces  
ÍTourism icons

ÍInformal tourist 

attractions

ÍMeeting places 

ÍMarginal tourism 

revenues  
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In the grip of tourism 

Identity  issues Creating benefits 
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South Africaõs cultural villages:

offering an ethnic heritage experience to tourists 
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Sanibona!


